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2026-2027 CAMPAIGN EMAIL TOOLKIT 

General Tips for Effective Donor Engagement 

· Send From a Person, Not an Institution: When you send an email “from” a person rather than your organization’s name, it increases donor trust, confidence, and engagement. 
· Subject Line: This is your first impression! Keep it short (under 50 characters), intriguing, and relevant to your cause. Consider a question, a local reference, or a sense of urgency that will resonate with your audience. 
· Highlight Local Impact: Showcase how you benefit the community by using local success stories, statistics, references, and/or quotes from your community members. 
· Include a Clear Call to Action: Clearly state your call to action and make it easy for the recipient of your email message to complete that action (e.g., include a donation button). 
· Keep it Mobile-Friendly: Ensure your email messages display well on mobile devices, where many emails are opened. When possible, test messages on an Android and an iOS device.
· Send Reminder Emails: Keep a steady drumbeat of support for your campaign by sending reminder emails when appropriate. Depending on the length of your campaign, we recommend sending one reminder email per week. 

Engagement and Email Templates

This document includes a recommended donor email campaign cadence that spans four key phases with sample, customizable copy for eight separate donor emails. Here is an overview of the cadence: 

Email 1: Welcome – Send out at the start of your campaign 

From: Company CEO, Leader, or Employee Campaign Coordinator 
Audience: All company employees 

Subject Line: Join Us in Making a Collective Impact Through Our United Way Campaign!

Dear [NAME],

At [COMPANY NAME], giving back is part of who we are. Together, we have the opportunity to make a meaningful difference for our community by participating in this year's annual Workplace Campaign, supporting the United Way of El Paso County's Community Impact Fund. 

When we give collectively, our impact reaches far beyond what any one of us could accomplish alone. Every gift, of any size, helps connect local children, families, and individuals with the resources they need to build stronger, healthier futures.

Participating is easy. You can choose the giving option that works best for you:

· Payroll Deduction – Make a difference a little at a time through convenient paycheck contributions.
· Credit or Debit Card – Make a one-time gift or set up recurring monthly giving.

Campaign Dates: [CAMPAIGN DATES]
Give Today: [LANDING PAGE LINK or CONTACT YOUR PAYROLL/HR REPRESENTATIVE]

Every gift matters, and every person who participates strengthens our collective impact. Thank you for helping us live our values and invest in your community.

Together, United is the Way™.

Thank you for your generosity,

[Leader Name]
[Title]



Email 2: Maintain the Momentum – Send out halfway through your campaign

From: Company CEO, Leader, or Employee Campaign Coordinator 
Audience: All company employees

Dear [NAME],

As our [COMPANY NAME] United Way of El Paso County Workplace Campaign comes to a close, there's still time to be part of something meaningful. [DATE] is the final day to make your gift.

If you've already pledged, thank you for helping strengthen our community. If you haven't had a chance to participate yet, we hope you'll consider joining your coworkers in making a difference for our neighbors across El Paso County.

Every gift, no matter the amount, joins with the generosity of others to create lasting local impact. One of those organizations is the Center Against Sexual and Family Violence (CASFV), a United Way-funded partner. A recent survivor shared:

"I'm grateful for the education and care the children receive at the shelter. Words can't express how thankful I am for the time you spent listening to our problems and needs. I feel lucky that there are institutions like yours. I honestly can't imagine how I would have managed without your services. Thank you from the bottom of my heart."

Stories like this remind us that our collective generosity changes lives in ways we may never fully see. Every contribution helps ensure our neighbors can access the support they need when they need it most.

If you haven't made your pledge yet, there's still time.

Campaign Dates: [DATE]
Give Today: [LANDING PAGE LINK or CONTACT YOUR PAYROLL/HR REPRESENTATIVE]

Thank you for helping make our community stronger. Together, United is the Way™.

Sincerely,

[Leader Name]
[Title]





Email 3: Thank You and Celebration – Send out at the end of your campaign

From: Company CEO, Leader, or Employee Campaign Coordinator 
Audience: All company employees

Dear [NAME],
Thank you for being part of the [COMPANY NAME] United Way of El Paso County Workplace Campaign.

Because of your collective impact, we came together to make a meaningful investment in our community. Together, we achieved:

· Total Raised: [AMOUNT]
· Employee Participation: [Percentage]
· Volunteer Hours (if applicable): [Hours]

Every gift, no matter the size, helps create opportunities, strengthen families, and build a more resilient El Paso County. Thank you for choosing to be part of that collective impact.

While our campaign has come to a close, the work continues and so do the opportunities to stay involved.

Here are a few ways to continue making a difference:

Volunteer
Give your time and talents by connecting with local nonprofit organizations through United Way's volunteer opportunities.

Stay in Touch
Subscribe to our email newsletter to learn how your support is making an impact and discover new ways to get involved throughout the year.

On behalf of United Way of El Paso County and the neighbors whose lives will be touched by your generosity, thank you for making a difference. Together, we've shown what's possible when a workplace comes together around a shared purpose.

Together, United is the Way™.

With gratitude,

[Leader Name]
[Title]
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